Increasing the Social Impact of Cancer Information
Matthew W. Kreuter, PhD, MPH, Washington University St. Louis
To help eliminate breast cancer disparities, it is essential to increase the reach and effectiveness of health information to women most affected by the disease.  This presentation will describe four communication-based projects to eliminate breast cancer disparities in African American women.  In the first we evaluated use of computerized interactive breast cancer information kiosks placed in beauty salons, churches, neighborhood health centers, social service agencies, public libraries and Laundromats.  In the second, we established a news service that creates community specific cancer news releases for African American newspapers, and tested its effects in 24 U.S. cities.  Third, we have compared the effects of breast cancer information delivered through survivor stories to traditional forms of cancer communication.  Finally, we have partnered with StoryCorps, the national oral history project, to capture cancer stories from patients and their families for use in interventions to help parents talk to their children about cancer.  This collection of successful projects illustrates key principles and processes that can be applied to a range of breast cancer communication challenges in diverse populations and settings.

